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SUMMARY
Marketing and communications professional with hands-on experience in social media strategy, content creation, and cross-functional collaboration. Currently completing a Bachelor of Science in Journalism and Media Communication at Colorado State University (August 2026). Passionate about brand storytelling with a proven ability to develop targeted campaigns, analyze performance data, and produce polished, audience-driven content.
TECHNICAL TOOLKIT: Microsoft Office Suite (Excel, PowerPoint), Adobe Creative Cloud, QlikSense, Social Media Management (Instagram, Facebook, Pinterest, LinkedIn), Content Creation, Brand Marketing, Campaign Strategy, Data Analysis
PROFESSIONAL EXPERIENCE
Housing Colorado — BUILD CO Scholars Program	Denver, CO
Summer Intern	June 2026 – Present
Selected for a statewide internship in partnership with Housing Colorado, contributing to affordable housing research, data analysis, and community outreach across Colorado.
1. Built an Excel-based affordability dashboard comparing the supply of affordable housing units to community need across Colorado regions
1. Helped develop a marketing campaign for the NoCo Foundation to support housing outreach and awareness efforts in Fort Collins
1. Conducted stakeholder and community outreach to build relationships with local governments, nonprofits, and housing advocates
1. Identified process improvement opportunities to strengthen program operations and support future cohorts

Travelers Insurance Company	Hartford, CT
Summer Intern — Claim Legal / Staff Counsel	May 2025 – August 2025
Contributed to digital communications and strategic operations for a national legal team, delivering projects that improved internal and external-facing content.
1. Developed an interactive staff counsel map to improve navigation and user experience on the external-facing website
1. Redesigned attorney bios using standardized templates and client-focused content guidelines, improving brand consistency
1. Created visual presentations for company-wide events, translating complex technical content into engaging materials
1. Analyzed remote attorney performance data across multiple states, measuring cost savings compared to outside counsel
1. Evaluated regional office capacity using QlikSense to provide data insights for leadership planning

Travelers Insurance Company	Hartford, CT
Summer Intern — Claim Legal / Staff Counsel	May 2024 – August 2024
Supported cross-functional legal and communications teams through research, content analysis, and productivity reporting.
1. Collaborated with Staff Counsel and Claim Legal teams to drive innovation and legal research initiatives
1. Researched the impact of social inflation on case outcomes to inform legal strategy development
1. Synthesized large volumes of information to identify key themes and actionable insights
1. Analyzed productivity trends across multiple law offices to identify performance improvement opportunities

Colorado Motorcycle Expo	Colorado
Social Media Marketer	March 2023 – May 2025
Managed full social media presence for a regional motorsports event brand, building audience engagement through targeted content.
1. Developed and executed targeted social media campaigns across platforms, driving brand awareness and audience growth
1. Grew online community engagement by consistently interacting with followers and maintaining an active brand voice
1. Collaborated with the event team to create content tailored to motorcycle enthusiasts, aligning messaging with audience interests
EDUCATION
Colorado State University — Fort Collins, CO	August 2026
Bachelor of Science, Journalism and Media Communication  |  Minor: Business
Relevant Coursework: Public Relations & Advertising, Digital Promotion Management, Fundamentals of Marketing, Visual Communication, Audience Engagement, Communications Law, Working with Data
Southington High School — Southington, CT	June 2022
Graduated with Honors
SKILLS
Computer: Microsoft Office (Excel, PowerPoint), Adobe Creative Cloud
Skills: Brand Marketing, Digital Marketing, Content Creation, Campaign Strategy, Data Analysis, Market Research, Social Media Management
